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Dean Foods: A Stable of Strong Brands ’/)]
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National Brands

Regional and Local Brands



What Does Sustainability Look Like for Us? ’/)]
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Finding ways to become more
sustainable is a critical business
priority. It is more than just the right

thing to do, it is a requirement to
succeed and stay competitive.

| Gregg L. Engles, Chairman & CEO




What are our Goals as a Company? ’/)]
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Reduce our environmental impact in three strategic areas by 2013...

Environmental Roadmap 2013
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\/  Greenhouse gas emissions by 20%
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« Water usage by 30%
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Dean Foods Receives Highest Score From ’*')‘]
2010 Carbon Disclosure Project o el

DeanFoods
ey Consumer Staples Category Disclosure | Performance
gggbgBDDgngL%Sr_?re Project 2019 Score Grade
Dean Foods Comﬁan¥ 91 A
.= Colgate-Palmolive 91 B
Kraft 91 B
Phillip Morris 87 B
Wal-Mart Stores 86 B
Sara Lee 85 C
Brown-Forman 83 C
S Molson Coors Brewing 83 C
= i




Leading the Way: The Innovation Center for U.S. Dairy ’/)]
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@5 INNOVATION

198} CENTER U.S. DAIRY.

HEALTHY PEOPLE » HEALTHY PRODUCTS * HEALTHY PLANET



United with a Common Belief ’/)]

DeanFoods

Providing consumers with the nutritious
dairy products they want in a way that

makes the industry, people and the earth
economically, environmentally and socially
better — now and for future generations.

5 INNOVATION

\G®} CENTERFRU.S. DAIRY.

HEALTHY PEOPLE » HEALTHY PRODUCTS = HEALTHY PLANET




The Dairy Industry Must be Transparent '/]
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Total Stakeholder Participation #& INNOVATION
AW} CENTER ™ U.S. DAIRY.

HEALTHY PEOPLE » HEALTHY PRODUCTS * HEALTHY PLANET
3% 2%

1%

2%

m Academics/ Consultants

= Dairy Producers

m Other Dairy Industry
®m Government
13% ® Energy Industry

m Suppliers

13% = Nongovernmental Organizations
Financial
9% = Retall
= Other
13% = Media

15%



Science is the Basis of Our Efforts
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Processing Packaging

Milk
Transport__
Farm to Table:
The Dairy Value Chain
Milk |
Productio_n[

Feed
Production

Consumer




A Study of the U.S. Fluid Milk Carbon Footprint Leads "7
to Corrections and a New Benchmark Deaﬁao«;s

Percentage of
greenhouse gas
emissions associated
with a gallon of milk,
from farm to table




Attainable Goals are Set to Reduce Emissions ’/]
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The Dairy Industry has voluntarily
set an overall goal of reducing
greenhouse gas emissions by 25%.

This is equal to taking




Management Practices Matter '/l
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Reducing electricity Good truck

Increasing feed
efficiency

i - Consolidating Better route design
E‘i‘tj:::;g enteric distribution network 9
Reducing long

Improving manure Considering distance milk hauling

alternative
management packaging materials

usage maintenance

The basis for differences is best management practices - not size, region or age.




The US Dairy Roadmap Includes 10 Sustainability ’/7

Projects that are a Mix of...

DeanFoods

" Quick wins

— changes that can be implemented almost immediately, such as
In the area of energy management

" [nnovation projects

— ideas requiring development of new technology or business
models, such as renewable energy generation

= System changers
— opportunities involving regulatory or system-wide changes

-~
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Creating financial return A

The portfolio of projects in the Roadmap are worth $238 million in
business value, from reduced operating costs and increased
revenue opportunities

/




www.usdairy.com
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Innovation Center for U.S. Dairy

Our Commitment Health & Wellness Research & Insights Sustainability

Globalization

& INNOVATION
E98! CENTER'= U.S. DAIRY.

Dairy Research Institute

Working Together
From Farm to Fridge

Through the Innovation Center for U.S. Dairy, the entire dairy industry —
from farm to fridge — is working together to foster innovation and give
consumers more of what t want, when and where they want it. Through
this industrywide panrerqmp we can more effectively deliver nutntious dairy
foods be-.'erages and ingredients for the health of people. communities and
the earth oS

Healthy People, Healthy Products, Healthy Planet

Established in 2008, the Innovation Center aligns the collective resources of

the industry to offer consumers the dairy products and ingredients they

need for a healthy and productive lifestyle. Already, the Innovation Center x
has engaged more than 500 industry stakeholders and their resources to

meet that goal

This site is intended to support the U.S. dairy industry as it promotes the
value and wholesomeness of dairy foods. Within the site you'll find
information about initiatives that will help us maintain our legacy of creating
healthy products for healthy people and a healthy planet

Innovation Center Partners

Login | Register

What's New?

n

Dg:f,fﬂeﬂcr’c cams Top 5 Y
or |nclude the
dia

visory on cheese mak_ 'S
eHorts to address the cheese
and sodium challenge through a
best practices task force.

New Federal Dietary Guidelines
call for Americans to increase
their consumption of low-fat and
fat- free dairy foods. Read the

atement highlighting
in a healthy diet.
 study measuring
greenhouse gas emissions of
fluid milk from farm to table is
now complete.




)

DeanFoods

Thank You.
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